
 

 

 

 

Dean Bowkett FCCA  

Technical Director & Chief Editor,  1 
Global Services 

dean.bowkett@eurotaxglass.co.uk   

                                                                   Dean Bowkett FCCA  
                                  Technical Director & Chief Editor, Global Services 

                                                        dean.bowkett@eurotaxglass.co.uk    

WEEKLY REVIEW 

EU28 & EFTA3 rise 5.8%YTD and 6.1% in September 
First the good news, with only three 

months to go in 2014 only four markets are 

still shrinking YTD, Netherlands (-5.2%), 

Austria (-4.3%), Switzerland (-3.2%) and 

Belgium (-0.4%). Whilst Belgium grew last 

month (+4.3%), Denmark and Norway 

shrank, -1% and -4.8% respectively. As 

reported last week all of the big five 

markets grew last month with a combined 

6.3% growth in September and with YTD 

sales up 5.5% but this is where the bad 

news starts to kick in because we are 

hearing increasing news of very high discounts and pushed dealer registrations even above the 

levels seen during the rest of this year. An analysis of daily registrations in the biggest growing 

market by size, the UK, shows that the final 10 days or so of September accounted for just under 

half of the whole month’s sales as dealers register the vehicles themselves, something 

happening across Europe. This push of sales without an actual retail customer on top of the huge 

deals on new cars including 0% finance, zero deposit offers, and very attractive PCP deals is 

starting to have a negative impact on used values. UK auction houses are already seeing footfall 

dropping and we are seeing used values falling in some markets by 2-3% already with further 

drops before the year end pretty certain. 
http://www.smmt.co.uk/2014/10/new-car-registrations-september-2014/  

VW growth overtakes Opel but Skoda remain top  
The top three brands by 2014 volume growth stayed 

the same this month although Renault dramatically 

closed the gap on Skoda as the French OEM sold 

an additional 7,982 cars over its Czech Republic 

rival. Renault has now sold 64,431 more cars in 

2014 versus 2013 compared to Skoda’s 66,558. 

Whilst budget brand Dacia stayed in third 

Opel/Vauxhall and VW both closed the gap with VW 

leapfrogging Opel into fourth place. 
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European car sales up 6.1% in September 
Another month of rising sales with almost all European markets now in growth mode, but with pushed sales 
comes the increasing risk of used values falling despite the used car parc still being almost 17% lower by the 
end of the year than it was in 2007. 

Renault outgrows Skoda in September but stays just behind its Czech rival in the growth stakes for the year. 
VW also sees strong growth in Europe but gets hit by a large recall in China, whilst Toyota gets hit with an 
even bigger international recall. 

OEMs should look at mum and dad in order to attract younger buyers and how far will some go to buy 
branded goods 

www.eurotaxglass.com 

If you know of anyone else who would like to receive this review then do send us their details 

or ask them to sign up via our website. 

Monthly Passenger Car Registrations,  
EU28 (Jan2013 on) & EFTA 3 (excl Malta and Cyprus) 
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SKODA, 12.1%

RENAULT, 11.7%

DACIA, 11.3%

VOLKSWAGEN, 

9.7%

OPEL/VAUXHALL, 

9.3%

FORD, 9.0%

PEUGEOT, 6.6%

NISSAN, 6.1%

SEAT, 4.9%

AUDI, 4.6%

Other brands, 

14.8%

2014 total new passenger car sales growth vs. 2013 
split by brand (EU28 & EFTA3) 
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If you know of anyone else who would like to receive this review then  

send us their details and we will add them to the circulation list. 
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VW to recall 581,900 cars in China 
But whilst VW move up the car sales growth rankings in Europe over in the world’s largest car 

market the news is not so good as it has to recall 581,090 VW Beetle and Sagitar models to fix a 

defect in the rear shaft axle. 
http://www.bloomberg.com/news/2014-10-17/volkswagen-to-recall-581-090-cars-in-china-after-probe.html  

Toyota hit with another recall 
Last week Toyota was named as the most valuable auto brand, fast forward a week and it has 

been hit with a 1.67 million recall. The recall is for three separate defects on Toyota and Lexus 

models including a faulty brake master cylinder and covers just over 1 million vehicles in Japan 

and a further 615,000 overseas. 2014 is certainly a rollercoaster for the Japanese automaker 

who has already had to recall 6.4 million vehicles in April and a further 2.3 million in June. 
http://uk.reuters.com/article/2014/10/15/toyota-recall-idUKL3N0SA2G720141015  

Datsun struggles to copy Dacia success 
I’m sure once Nissan saw the success its alliance partner Renault was having with Dacia it was a 

simple decision to relaunch Datsun as its own budget offering. However, since its launch sales 

have not exactly been flying high and have actually fallen in three of the last four months in its 

launch market of India and even dropping below the Nano in July. It just goes to show that it is 

not all about the price but the overall package which brings in buyers. 
http://www.bloomberg.com/news/2014-10-13/ghosn-finds-datsun-a-tough-sell-even-at-5-000-each.html  

China to name and shame car makers who miss fuel 

targets 
Back to China and the authorities have announced they will take a tough stance against 

automakers who fail to meet the 2015 fuel economy rules set to fight pollution. The punishment 

includes restricting the offender’s vehicle production and being publically named and shamed. 

Whilst it looks like not being a major issue for 2015 many automakers would currently be in real 

trouble if the same rules applied to the 2020 targets. 
http://uk.reuters.com/article/2014/10/16/uk-china-autos-rules-idUKKCN0I50UV20141016  

Brussels goes Chinese for their electric taxi fleet 
As Beijing pushes for better fuel consumption over in Brussels one of the city’s biggest taxi firms 

decided to shun the major automakers electric vehicles and instead plumped for Chinese OEM 

BYD’s e6 model instead. But there was some good news for Nissan because whilst it missed out 

on the Brussels deal it has secured two deals in Rome and Madrid which will see two Leafs 

shuttling passengers from Rome’s Fiumicino airport with another Leaf moving passengers 

around the Spanish capital. 
http://www.bloomberg.com/news/2014-10-16/brussels-first-electric-taxis-are-made-in-china.html  

300 mile battery range for 20% of the cost to make 
That is the claim of a US start-up company being backed by General Motors. The battery is 

reported to have double the density of today’s lithium-ion technology at a fraction of the cost, 

With the prospect of achieving that 300 mile range and much lower costs this is just the boost EV 

makers need if they are finally going to start becoming a real choice for mainstream customers. 
http://fortune.com/2014/09/18/sakti3-lithium-ion-battery/  
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I’ll have whatever mum and dad are having 
And finally, OEMs spend a fortune in providing cars at discounted rates to driving schools 

convinced by the logic that whatever someone learns to drive in may influence the car they buy 

themselves once they pass their test, but research by Michigan State University economist Soren 

Anderson found that children are 39% more likely to choose a brand of vehicle if their parents 

had bought one. I must be one of the 61% who do not because to date I have yet to buy a Morris 

Oxford! 
http://msutoday.msu.edu/news/2014/parents-drive-kids-car-choices/  

Branded versus non-branded 
And definitely finally, I couldn’t resist sharing the social media screenshot below which a reader 

sent in. Sometimes even I am lost for words… 

 


